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FULL SERVICE

Intelligent Mail barcode (IMb)

Intelligent Mail Tray barcode (IMtb)

Intelligent Mail Container barcode (IMcb)

 

Intelligent Mail Barcode
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FULL SERVICE

Electronic Documentation is required for all 
Full-Service mailings:

3 Options:
•Postal Wizard 

(postage statement only)
•Mail.dat
•Mail.XML

eDoc

Electronic 
Documentation 

(eDoc) 

PostalOne!
• expedited acceptance 
• payment verification
• tracking
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FULL SERVICE

Automation pricing

Full-Service discounts

Additional discount on every piece 
for participating in Full-Service

Pricing



POSTNETRetirement

January 28, 2013
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95%of commercial 
mail is using IMb
as of February 2013

Total Volume by Month

© 2013 USPS

95%
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IMb Full Service Growth
© 2013 USPS
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50%
of mailers have 
moved to Full Service

50%
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NOW IT’S UP TO YOU

JANUARY 2014
http://www.flickr.com/photos/24844537@N00/5413654859/ 8



Full Service Adoption Projection
© 2013 USPS

communications
incentives

alternatives
requirements
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Public Forums: PCCs, NPFs, MTAC, 
Idealiance- correct spelling, Customer Meetings, 

Focus groups, Training, and others)

Publications: Federal Register Notice, 
DMM updates, Media articles, Postal Link, and others

Resource: RIBBS

Business Service Network (BSN), BMEU, 
Postmasters, Sales Force
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COMMUNICATING WITH YOU 



I use a
Mail Service 
Provider

I prepare
my own
mail

talk to MSP to make sure 
I’m optimizing

Full Service

talk to my current vendors, 
or upgrade to make sure I 

can do Full Service IMb

register and use 
Small Business Tool

Full
Service

IMb

intelligence depends on IMb

© 2013 USPS
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TECH CREDIT what is it?

A one-time credit available to a qualified business 
location’s Customer Registration ID (CRID), 

which can redeemed as a postage credit.

To facilitate the adoption of 
Full-Service mailing standards.

why is it being offered?
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TECH CREDIT who’s eligible?

CRIDs that exceed a mailing 
volume of 125,000 annual 
qualifying pieces will be 
eligible to redeem the 
Tech Credit.

Annual volume of 
Full-Service eligible pieces  

HOW MUCH CREDIT?

125,001 
to 

500,000

$5,000$3,000$2,000

500,001
to

2,000,000

2,000,001+



FULL SERVICE

Receive free mail tracking information

Receive free undeliverable-as-addressed information 
including address correction service (ACS) and Nixie 

service

Have annual mailing permit fee waived*

Take advantage of “Mail Anywhere” and “Pay 
Anywhere” programs 

Simplified mail entry and acceptance

© 2013 USPS

mailer benefits



FREE VISIBILITY FOR MAILERS All IMb™ Users

Electronic Info for 
Containers and Trays 

Received

Piece level 
automation scans

Full Service Customers Only
104,867,000

40 Billion
(as of Mar 1, 2013)

Container Scans

Tray Scans

Entered at USPS:   1,913,000
Enroute Arrive:          470,000
Enroute Depart:        275,000

2,658,000

64,136,000
Enroute:                53,766,000
Enroute Arrive:       4,509,000
Enroute Depart:     5,861,000

Oct 06, 2012
to 

Mar 22, 2013
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FULL SERVICE with IMBs, scans & eDocs



Full-Service enables:
100 percent visibility in the mailstream

cost-effective and efficient business mail 
acceptance procedures, mail processing and 

resource planning

service-responsive mailing services and enhanced 
diagnostics of service performance

© 2013 USPS

FULL SERVICE USPS benefits providing value



1. Apply unique Intelligent Mail barcodes (IMb) to identify each letter, 
postcard, and flat mailpiece.

2. Meet the eligibility requirements for automation prices according to class 
and shape.

3. Apply unique Intelligent Mail tray barcodes (IMtb) on trays, tubs, and 
sacks.

4. Apply unique Intelligent Mail container barcodes (IMcb) on placards for 
containers, such as pallets, when required.

5. Schedule appointments through the Facility Access and Shipment 
Tracking system (FAST®).

6. Use an approved electronic method to transmit mailing documentation 
and postage statements to the Postal Service. 

7. If the mailing is being prepared or presented on behalf of another entity, 
the electronic documentation (eDoc) must include additional information 
to support the by/for mailing relationships.
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FULL SERVICE requirements
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FULL SERVICE
visit ribbs.usps.gov

1. Talk with your local BMEU or MDA to receive guidance on how to best meet 
your mailing needs with the Intelligent Mail options the Postal Service has 
provided. Learn more.

2. Apply for a Mailer ID (MID), which you will use to identify your mailpieces 
and mail aggregates. Learn more.

3. Register for Business Customer Gateway access, which you will use to 
submit electronic documentation. Learn more.

4. Learn about the suite of Intelligent Mail barcodes: Intelligent Mail barcode 
for letters, cards and flats, Intelligent Mail Tray barcode, Intelligent Mail 
Container barcode and Intelligent Mail Package barcode. Learn more.

5. Determine which OneCode Services you would like to use. Learn more.

6. Access guides and specifications for Intelligent Mail. Learn more.

7. Review presentations about Intelligent Mail. Learn more.

getting started



MOVING FORWARD…
… the IMb Planning Tool is for you.
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IMb PLANNING TOOL
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95% of mail 
delivered within the 

3-4 day service standard
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2 days early

percent of mail 
delivered:

1 day 
early on time

percent of mail delivered 
within the service standardcumulative percent of mail 

delivered each day 
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3-4 day mail has 
72 - 96 hours

to be delivered

Denver is 
averaging under 
40 hours
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Commercial First-Class Mail 
FY11 & FY12 Performance By Month

All Mailers in 
Measurement

Service Performance Diagnostic 
(SPD) Tool Launched

SINCE LAUNCH OF THE TOOL…
… service performance scores continue to rise

© 2013 USPS
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IMb PLANNING TOOL
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National
PER Flats O/N



IMb PLANNING TOOL
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National
STD Flats 3-4 Days



IMb PLANNING TOOL
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National
STD LTRS 3-4 Days
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NATIONAL SCORECARD
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SCORECARD Baltimore QTD - CMS
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SCORECARD Baltimore QTD - Originating
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SCORECARD Baltimore QTD - Destinating



© 2013 USPS 

32

SCORECARD Baltimore Facility QTD
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SCORECARD Baltimore Facility MTD
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DOW ANALYSIS Baltimore - STC 
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MP-WIP Baltimore - Median Hours
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MP-WIP Baltimore - Median Hours Trend
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FIFO Baltimore - STD Letters SCF
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CARS Baltimore Facility



REAL TIME DATA
© USPS 2013
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marketing scheduling

purchasing financial 
planning

call center

THE VALUE TO YOU

© USPS 2013
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IMb PLANNING
lets you predict delivery

IMb TRACING
lets you know where your mail is 

and when its being delivered 
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IMb TRACING signing up

Click on IMb Tracing™…
http://mailtracking.usps.com

1
… and then on 
IMb Tracing™ Resources.

Or email IMb Tracing™
Customer Support at:
IMbTracing@usps.gov.
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IMb TRACING signing up

Complete and submit the IMb 
Tracing™ Service application2

3
http://mailtracking.usps.com

Complete the Postal Service 
Customer Registration process
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IMb TRACING signing up

4

6

5
Receive verification from the Postal Service as 
to whether or not your sample mailpieces are 
compliant with Postal Service specifications. 

Submit 20 sample mailpieces 
barcoded with proper IM™
barcodes to the
MDA for testing.

Receive username/password and confirmation 
of IMb Tracing™ subscription activation.
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Chose your path to FS

Advantage to you:
Tech Credit

free visibility
free address correction

Be prepared for January 2014

45
© 2013 USPS 

SUMMARY



ALL ABOARD

Full Service
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